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TES Energy Services, LP presents:

Lowering Your Electricity

Costs at Your Church! G'.J
2L NDOR

v Why are electricity prices being quoted at 3 year lows both TES Energy
. . r Services, LP will
for residential and commercial! bid your church's
electricity among

With a simple Letter of Authorization (LOA) our team of energy experts will go to work to hess o oot

offer you an honest, “apples to apples” comparison of savings among providers. providers!
We will present your organization with an “indicalive price” based on a broad spectrum of ) :;. T
strategies and pricing models that match your energy goals. A O
Green
. . . Maountain
¥ Individual Attention adb trors-

By customizing a provider's contract terms to fit their buying strategies, TES Energy
Services, LP has significantly added value to many of our property managers' portfolios.

v Relationship with Providers N
Placing over 2 billion KWH, we have great buying power and very strong, positive CHAMPION
relationships with all Texas Retail Electric Providers. v SERces

imi DSolut
v Market Timing ‘) Solutions

i gy rwces Corpary

Today's marketplace is a fast changing, commodity-based playing field. We are
constantly monitoring the marketplace - “every hour” - for buying patterns, enabling you to
focus

on your specific business issues.

v Competitive Negotiations

TES Energy Services, LP brings the providers that are
interested in your specific needs into a "Hot Box" to push
the price down.

Once your “Strike Price” has been negotiated, then you
are presented with one or more contracts and strategies to
choose from.

¥ As Your Consultant

As your consultant, we will represent you for any issues
in the future with your contracted provider
(billings, meters etc.).

CALL FOR A QUOTE:
972-447-0447 X105

www.tesenergyservices.com

“Integrity, Knowledge, Experience”
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On a recent visit to Greenfield Village at the Henry Ford Museum in Dearborn,
Michigan, | came across a quote from Henry Ford:“If you think you can, you're
right and if you think you can't, you are also right.” While that seems to be
true, it reminds me of a quote that has been proven to also be true, said by a
different remarkable man.

“l can do all things through Christ, who
st rengthens me.” Philippians 4:13, the Apostle Paul.

Both quotes put us in mind of the ‘Can Do’ spirit of Americans. In our lives

we are confronted with challenges and opportunities. How we respond is
a measure of our character and our faith. We trust
in God and say so on our currency. We vote with
our feet, and go to work in churches and related
ministries because our faith compels us to do so.
We credit our Lord for success.

In the spirit of ‘Can Do, our CO+OP began more than

22 years ago. It remains viable because so many

ministries find value in the premise of Churches
Helping Churches. Thirty-five vendors participate because they value the
quality of business from our members.

From the heart, we say Thank You to those with the vision to launch our CO+OP
and do the pioneer work to get it started. In this season, we are also thankful
for the spirit of those who settled North America in the 1600’s. We are the
beneficiaries of their sacrifice.

We have another new vendor for you. Communications and Emergency
Products, Inc., specializes in repair and replacement of electronic equipment,
including radios, pagers, projectors and other audio-visual equipment.
Take a look at their website www.cepisystems.com or call Ron Smith at
281.499.7681. Their focus is helping churches, schools and other non-profits.
We believe you will really like this resource, as you have our others over
the years. See their ad on page 5.

We credit

and participation. Members and vendors working our Lo rd

Thank you again to each of you for your interest

together make our CO+OP possible. It's just good

e for success

For more information about our vendors and
how to participate, check our new website. ..
www.churchco-op.org

Dan Bishop

Executive Director
CHURCH SUPPLIES & SERVICES INC.

...AND COUNTING
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2009 Meetings

Alamo Chapter - San Antonio

Meeting on the second Thursday of each month at 11:30 a.m.
Contact: Jodie Sell, 210-494-3455, x231

jodie.sell@coker.org

www.nacbaalamo.org

Capital Chapter - Austin

Meeting on the second Thursday of each month at 12 noon.
Contact: Mollie DeVries, 512-255-3322
mdevries@palmvalleylutheranchurch.org

Dallas Chapter

Meeting on the third Tuesday of each month in South Dallas
at 11:30 a.m., and the third Thursday of each month in North
Dallas at 11:30 a.m.

Contact: Dave Roberson, 972-423-4506
droberson@firstmethodistplano.org

www.nacbadallas.org

Fort Worth Chapter

Meeting on the third Thursday of each month, time varies.
Contact: Vicki Morgan, 817-326-4693
vmorgan@actonbaptist.org

Houston Metro Chapter

Meeting on the third Thursday of each month at 11:30 a.m.
Contact: Kay Irvine, 281-353-4413
kay@churchthatcares.org

www.nacbahouston.org

North Houston Metro Chapter

Meeting on the second Thursday of each month at 11:30 a.m.
Contact: Margie Serio, 936-521-1673
margie.serio@wcbc.us

For more information on a Chapter meeting in your area,
visit the NACBA website, www.nacba.net

| MACEA MATIONAL
CONFERENCE

Need it this Sunday?

Systems Maintenance for Churches

C&E provides support services for repair of
sound equipment, lighting, ond A/Y equipment.
We repair, replace and install.
* Assisted Listening Systems = Mic & Speoker Cobles
Two-Way Radio Systems = Speakers ond Monitors = Amplifiers

Mixer Console = Wireless Microphones = A/V Furniture

Stoge Lighting = Projector Systems * Power Systems
Nursery Pagers * AEDs (Automated External Defibrillators)

www.cepisystems.com

Communications & Emergency Products, Inc.
800.392.4404 | Ron.Smith@cepisystems.com

Truth in Technofogy

Comprehensive Information Technology Solutions

Increase reliability and performance while reducing
your Information Technology expenses with
Managed Services!

* Complete network and deskiop management
® Wib site design and application development
Web site hosting and maintenance

‘; * Hardware and soltware purchasing assistance

* Email hosting and spam fitering

w—_——

- e

Contact IT Fidelity today for a FREE assessment.
832.476.3188  www.itfidelity.com




cleansweep

Disaster Can't
Stop Your Story

by Debbie Harding

Be it tragedy, comedy, fiction,
or romance, we all have a
story to tell. Some stories seem
mundane, tragic, or funny,
while others may dappear epic.
No matter what our story, we
all make a difference in people’s
lives and they see the passion
with which we lived our story.
Passion is the catalyst that tells
the emotion of our stories.

Emotions are what help people understand the depths of our feelings
and desire to communicate an important message. When we look
at someone’s life, we see a grand story made up of a series of small
pictures. When we look back, we can see the hand of God weaving His
story through all of us in every situation. What might start off simple
in our view, God may turn to grand in the lives we touch. A story of one
simple life may inspire grand ideas in others.

Let's look at where we get some of our stories. We get our traditions
from stories that are passed down from generation to generation.
These stories often move others to see the value of family. We form
our opinions from stories that we hear from our parents and teachers.
And our experiences are lessons that may lead to inventions that can
save lives. The connections we form with our friends are bonded by
the stories we keep amongst ourselves. These stories have a fond place in
our heart that will not be forgotten and will encourage friendships for a
lifetime. Our heritage and belief system are passed down from stories
we hear and read about at home and at church. The simple stories of
how Jesus loves the little children and how Moses crossed the Red Sea
remind us of God’s story of love and salvation and His story will not be
stopped by anything. God’s plan is for us to continue to tell others of
His goodness. Nature can't stop it, humans can't stop it, and regulations
won't stop God's story from being told.

We forget that God doesn't always have everything wrapped up in a nice
bow for us, even though that would be nice. We forget that, especially when
things don't work out like we had anticipated. But even through trials and
disasters, God is revealed. Trials give us a chance to invite others into our
story and witness how we are used by God. Do you panic at the thought
of something going wrong after months of planning a superior event? Do
you secretly feel you are the only one who can handle certain emergencies?

If "yes”was the answer to those questions, maybe you should reflect
back on the lives of people in the Bible and in history who experienced
things so intensely that without God they would have not made it.



God is big enough to handle our entire crisis...and just in
time. Southcliff Baptist Church in Fort Worth can attest
to that. They experienced a fire that could have put their
ability to tell God's story at jeopardy, but it didn't. Their
incident was small, but God still used this emergency
to show them how to be proactive in their approach in
disaster planning in the future. Gateway Church in North
Richland Hills was re-doing a roof, with no signs of rain
in the forecast, when a storm hit the area and flooded
the church on a Wednesday night. They had a ladies’
conference scheduled for that Friday and Saturday. This
was definitely an emergency moment! It looked like the
enemy would succeed in stopping someone from hearing
the story of how much God loves them because they are
His treasure. God had other plans and by the weekend,
the building was dry and ready for the women and girls of

the community to receive God's word that Friday evening.

Along with nature being an issue, sometimes pure accidents
happen. First Baptist Church of Colleyville was installing a
new sound system when one of the technicians accidently
knocked a sprinkler head and pipe loose in the ceiling of
the sanctuary. Once again, this happened on a Wednesday.
Church was Sunday and the new sound system had to be
put in before then. They were back in service for church on
Sunday. Something that could have been a huge show-
stopper had become a story of how God uses negative
events to allow His glory to reign. These journeys are
repeated every day, everywhere with people, churches,
and communities.

We have many people observing the way we handle life's
little disasters to see if we truly believe what we say. While
these disasters may not have been preventable, | want to
give you a few facility maintenance tips so that it makes it
easier to keep telling the good news.

- Eliminate plants growing on or close to walls and foundation.

- Visually check for moss around sills and downspouts.

- Check grading at foundation to make sure water will drain
away from building.

- Examine interior of building for leaks during first
heavy rain of the season.

- Make sure water can flow freely through gutters and
downspouts and clean them out if needed.

- Sweep debris from flat or low sloping roofs.
- Check weather stripping around windows and doors.
- Caulk any gaps in wood.

« Conduct HVAC seasonal maintenance.

This is not a lengthy list but if done routinely, it may make
the approaching holidays a little easier, safer, and less stressful.

God gives each of us opportunities to tell His story. We can
look back at a time of crisis and see how God was faithful. We
trust that He is and will continue to be faithful in the future.
As the holidays approach and time gets more precious, | want
to encourage you to look for opportunities to share God's love.

It has been said that “these are the days of our lives,'so let me
encourage you to live your days like you have an epic story
to tell and let nothing get in your way of sharing. Always
remember that your story is worth telling! Hillyard can help.

Debbie Harding

Debbie Harding is a Priority Response Consultant
for Blackmon Mooring. She has worked for
Blackmon Mooring in several capacities over the
last 4 V2 years. Her responsibilities now include
assisting churches, schools, and businesses in
creating a partnership with Blackmon Mooring
before a disaster happens in order to ensure a
quick recovery of their facilities following an event.
She acts as the liaison to facilitate the details of
their disaster recovery plan. You can reach
Debbie at dharding@bmsmanagement.com

24 HOUR EMERGENCY RESPONSE
T

'
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Fire & Watellmestoration

When disaster strikes, Blackmon Mooring is
standing by to help. With a 24 Hour Emergency
Response Center, 60 years of experience, and
a caring team of professionals, you can count
on us for rapid response and recovery.

TOLLFREE 24 HOURS

1.877.730.1948

BLACKMON
MOORING

www.blackmonmooring.com



morepowertoyou

by Michael Bernstein

Many times, as | speak with the
good people connected with Church
Supplies and Services, Inc. (CO+OP),
the same questions and concerns
come up, time after time. | would like
to share an e-mail exchange that |
had recently with Ray Ballard of the
Keller Church of Christ. Thank you,
Ray, for asking some good questions
about the concerns shared by so
many of the church decision makers.

TES Energy Services was able provide Ray his next
contract with a 21.5% savings off his energy charges
on his future bills for the next 24 months! Read
the interesting email trail to see just how easy it
was for a church like Keller Church of Christ to save
ministry dollars.

The exchange of emails in this article is between
Michael Bernstein of TES Energy and Ray Ballard
of Keller Church of Christ.

Michael, our current contract ends in September.
Do you have a contact that services Keller, Texas?

— Ray Ballard

Ray, Iwould be happy to assist you. Can you send over a copy
ofyour last electric bill? May | ask how you heard about us?

- Michael

Michael, | saw your ad in the CO+OP magazine that
someone left with me. | will fax the bill over to you.

— Ray

Ray, we certainly should be able to save you some money.

TES Energy Services, LR, shops the marketplace for the best rate
forelectricity for the churches of the CO+OR The new contract
rate will go into effect after your current contract expires.

Attached are a few forms for you to complete, including an
LOA (to request a refreshed history of usage), our continued
consulting agreement, and customer information form.

We will then shop the market with our church providers to
lock in the lowest cost rate for your new contract.

Please complete these forms and fax them back to us at
972-447-0400.

Please include a copy of your last bill to us when you fax
over the forms.

Thanks again and | will be glad to go over these with you, if
you like. Or you may call John Blunt at 214-697-0567.

— Michael



Michael, what is your capacity in this process?

It appears that ifl sign the agreement, | would be turning
over the decision-making process to you. Is that correct?

Currently, | am dealing with our provider directly so
am not paying a broker fee.

- Ray

Ray, good questions.

Your current provider has a fee built in for customer
support and sales.

Our process is that we represent you to the providers,
stimulate competition for your church, push the price
down below that of dealing direct to a select group of
retail providers. You end up with a price that is lower than
you can probably get on your own, including our fee paid
by the provider.

That’s why churches and businesses from the smallest to
the largest don't make a change in their contract without
us. We will keep you in the lowest cost, year after year. We
have proven that to the CO+OP and they researched us for
about a year before deciding to offer our services to their
churches.

We will present you with the lowest cost contracts, a
pricing comparison and savings analysis, if you would
like, prior to you signing the winning contract.

Hope this helps!

— Michael Bernstein

Michael, as an example, we have a quote from two
other providers for the coming year and for two years.
Would we still have the option of making a decision of
going with them? (I really don't know why you would
deny going with a lower rate.)

- Ray

Ray, in order to get the providers to compete, we would need
your agreement to have us act as your exclusive consultant.
That way, they will quote to us. Also, if you or another broker
pulls prices from a provider, then they won't give a price to us
and it lowers our ability to get you a competitive price.

This is what our experience is as well. When we do all the
work to get the lowest cost, then sometimes the client will

go back and renegotiate with their incumbent to get to
that price. We do all the work to find the “bottom line” price,
but have no contract for the work. Does that make sense?

If you want to let me know what those quotes are, | can
give you a general sense of whether it is worth engaging
us to assist you.

— Michael

Michael, our current provider is quoting (with delivery
charge) 12.1 cents for one year and 12.7 cents for two
years. Another provider is quoting (before delivery
charge) .08 and .0878.

I hope you can make sense of this.

— Ray

Ray, this is why the CO+OP has chosen us to represent them,
as the quotes from both providers are out of the market. As
energy experts, we are expecting the costs for a competitive
price to be in the low sevens!

We would like to accomplish this for you. Let us exclusively
represent you to the marketplace to push the pricing to benefit
the members of the church. Ifyou have a parsonage, we may
be able to add that to the commercial rate for the church.

Also, we can offer residential rates to your church
members, as well.

— Michael

Michael, you should have the forms [ faxed to you.
Hopefully, you can be of use to this congregation
through your expertise.

- Ray

Michael Bernstein

Michael is the account manager for TES Energy
Services, LP. He possesses detailed knowledge of
the energy industry along with expertise in sales
and marketing, training/development, customer
relations operations and non-profit management.
Michael has built strategic offerings for commercial
and residential clients, demonstrating opportunities
to save money in electricity. You can reach him at
mbernstein@tesengergyservices.com.

Account Manager, TES Energy Services, LP
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Know Your Rep

Mary Kaye McCoy has been representing our CO+OP in the
Houston Metro area since August 2007. She loves to engage
people and help ensure a positive experience with our vendors.
Many of you know Mary Kaye and have had the opportunity
to visit with her in person. If you would like a visit from her
or have any questions about the ways to save time and money
through our resources, please call her at 281-755-4147 or
email her at marykayemccoy@churchco-op.org.

Learn more about Mary Kaye. See her replies to questions we
asked below:

you're kidding
right? There is no way three words are enough to tell others
how thankful | am for God's work in my life, or my willingness
to speak of His goodness, and how very happy | am because
“He is"my joy.
during my quiet time and driving
I think about God's grace
a trip on the Orient Express

this morning — "My Utmost for
His Highest"by Oswald J. Chambers & “Restored” by Neil Anderson

journals over the years

| was a very different person just
three years ago

music from the CFBC choir or Praise Team music trying to learn
it so | can really give Him my all when | worship Him

Thereis
always enough and more in Christ

seafood (UGH!)
studying

Arthur

don't watch TV too much. Not
enough time

my laptop

being outside and able to talk to so
many different people

Ric Hobscheid

Ric Hobscheid has been representing the CO+OP in the Dallas-
Fort Worth area since 2002. He is an upbeat guy and always
ready to help a church save time and money. Ric knows the
value in setting appointments with church personnel and is
available if you would like some time with him to learn more
about CO+OP vendors. Reach him at 817.328.3137or by
email richobscheid@churchco-op.org.

Learn more about Ric. See his replies to questions we
asked below:

Three words to describe me would be.. . . energetic,
personable, and fun-loving

I do my best thinking . .. on the treadmill or in motion
I always smile when. ... | find something amusing

My dream vacation would be . .. in Hayward, Wisconsin,
fishing for Muskie!

The last book I read was . . . "Little Red Book of Sales Answers”
You ought to see my collection of . . . ball caps and snare drums

When I'm cruising in my car, I'm usually listening to . ..
classic rock

If you ask me, there could never be enough. .. places to
eat. I love food

You'll never catch me eating . . . high-carb food
In my spare time, you'll find me.. . . working out and drumming

When it comes to movies, my
all-time favorite is . .. any of
the Star Trek movies

When it comes to TV shows,
I try notto miss...Law

and Order and old Star Trek
episodes

The one thing | won't
leave home withoutis...
my Diet Coke

The best thing about my
jobis...flexibility



There are many strategies to getting people more active in church.
g O o '

Euliss Consulting Group™
Proverbs 3:5-6

We recommend Mul-T-Lock

Lock & Safe Company
£81.338.670

(rar) 261.338. 1422

- IUL-T-LOCK

Commercial
Master Key System
High Security Locks
Electric Lock Systems
Keyless Entry

Exit & Door Hardware
Desks & File Cabinets
Safes

Residential

Homes Opened

Locks Re Keyed & Repaired
New Locks Sold & Installed
Kick In Protection

High Security Locks
Lifetime Finish Hardware

Automotive
Opened

Re Keyed & Repaired
Ignitions Replaced
Foreign & Domestic

Bonded & Insured for
Your Protection

336.793.2470
www.euliss.com
Strategy - Training - Coaching

Food Services of Texas

EIE Lubbock
469.384.6700  806.747.2678

San Antonio
210.661.4581

Austin Houston
512.388.8000  713.672.8080

SYSCO offers the widest selection of food and related

products in the industry. PointSource has created a

manufacturer rebate and allowance program, comprised
of agreements with over 90 manufacturers, which they
offer in sync with SYSCO. The services are free of cost to
CO+OP ministries. PointSource invoices manufacturers
quarterly and returns to your ministry the rebates and
allowances earned. Together SYSCO and PointSource

can quickly and efficiently reduce your food costs.

To sign up or inquire about
the program, please call
Dieter Kadoke at 214-336-0935
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Normally the church would be locked up and quiet on a
Saturday. But on this particular Saturday, a special training
session had been called for the church’s “Stephen Ministers”. ..
Faithbridgers who felt called to help others through difficult
and sometimes tragic seasons of their life.

She walked into the quiet building not knowing what to
expect.“They probably won't be able to help me,"Suzanne
thought. “Who am I? I'm nobody. The first person she saw,
walking alone in the large hallway, was the leader of the
Stephen Ministry team on his way to the meeting. She began
to share her story and soon found herself in the center of
their meeting place. They encircled her and one-by-one
began to pray with her.

The church’s Care Pastor was called at home, where he
confirmed that Faithbridge would help Suzanne in every
way possible. “From that moment on,’ Davis said, “they took
me under their wing and nothing was left undone. The
support was overwhelming—everything you could possibly
think of was taken care of by the members. | couldn't
believe it”

Suzanne had no way of knowing she was experiencing the
culmination of a vision that was born in March of 1998 when
Pastor Werlein took a trip to Seoul, South Korea. It was there
that he felt challenged to examine his own prayer life.

One pivotal night, he made a personal commitment to
"become a pastor, husband, father, and friend who prays
so fervently and deliberately that others know me for, and
associate me with, my prayer life” Moments after declaring
his pledge, Ken felt the distinct impression of the Lord
saying, “l am going to call you to start a new work when
you get home!

The first night upon his return home, he received a phone
call from his District Superintendent inviting him to begin
a new church.

From this beginning, Pastor Ken established “Fervent Prayer”
as the foundation and the chief core value of the new church,
and recruited 40 prayer partners from all over the country to
pray for him and his future congregation each day for one year.

The first of many “Come and See”information meetings was
held that summer, where people were invited to explore the
possibility of helping to start a new church. A core group
soon formed and the seven-member team began visiting
other churches in the Houston area and meeting each week
to create the heart of the new church together; sharing ideas,
challenges and prayers. Thus began the co-creative style of
leadership that has contributed to what Faithbridge is today
— an authentic community of believers where each person
feels a sense of ownership in and deep connection to the
church, and a personal stake in its reputation.






16

Become a Member and
Grow Together with the
Foundation of Good

Stewardship Resources
... the Church CO+OP

CO+OP: the original group purchasing organization for churches and
their related organizations, including schools, camps and para-church
ministries.

What CO+OP is: Our CO+OP is a non-profit, 501(c)3 group purchasing
relationship, in business since 1988, operated by a board of directors.
We are Members and Vendors working together to provide significant
savings on goods and services.

Why CO+O0P: The purpose of our CO+OP is to help ministries save

money on the goods and services they are buying. Examples include:
- office supplies - insurance
- electricity - janitorial and sanitation supplies and tools
- food service - roofing and construction
- plumbing - security systems
- printing - stamps
- signs - furniture and equipment
- copiers and duplicators - janitorial service
- HVAC resources - maintenance, repair parts and tools
- lamps and electrical supplies - disaster recovery and carpet cleaning
- coffee service - locksmith service
- travel planning and ticketing - telephone and equipment services
- advertising and graphic design services - IT services and equipment
- church consulting - congregational messaging tools and services
- background screening - repair and replace A/V electronic devices

Vendors with a national presence include:
- Blackmon Mooring - Mity-Lite
- Church Interiors - Flexible Benefits Group
- Euliss Consulting - National Signs
- Accurate Air Systems - Office Depot
- Complete Security Investigations - PhoneTree
- Hillyard - RISO, Inc.
- Insurance One - Upright Ministries

How to participate: Join online at www.churchco-op.org
or phone 888.350.3264 to enroll.

Particpating member with National Association
of Church Business Administration and local
chapters in Austin, Dallas, Fort Worth, Houston
and San Antonio.

COP

CHURCH SUPPLIES & SERVICES INC

|\I A v“ ° 5

Asbury United Methodist Church,
Baytown Christian Academy,
Cathedral Guadalupe,

Elim Church,

Episcopal Church of the Holy Spirit,

First Baptist Church,
First Christian Church,

First United Methodist Church,

First United Methodist Church,
Getsemani Baptist Church,

Greenwood Village Baptist Church,
Harwood Terrace Baptist Church,

Holy Trinity Episcopal School,
Mid-Cities Church,

Ovilla Road Baptist Church,
Pine Drive Christian School,
St. James House,

The Get Together,

The Shepherd’s House,

Tyndale Theological Seminary,

Waco Baptist Academy,

WEE@MRBC Preschool,
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community, ideally demonstrated by sharing life together
with honesty, selflessness, and transparency.

Fellowship and service are seen as fundamental components
of accomplishing the mission of the church. Faithbridge calls
it “practicing the rhythm of worship plus two," which simply
means that, in addition to joining together in Sunday worship,
each person is connected with two types of small groups:

An authentic group of people to grow with spiritually. ..
a Grow Group

A team with which to serve others through ministry...
a Serve Team

In these groups, each person learns to live out the mission
of Faithbridge or as Werlein puts it, “To put shoe leather on
their faith.” Small groups comprise the central focus of the
church, reinforcing its main objective to connect and tie
people together both to the church and to each other. These
groups of volunteers, or unpaid servants, are responsible for
everything from lawn maintenance to building stewardship,
from hospitality to prayer ministry.

Members of these groups are encouraged to share the stories
of their own journey and struggles. In this way, storytelling
has emerged as part of the very core of Faithbridge, providing
real and authentic situations to experience by example. A
favorite Faithbridge tradition is the retelling of an event
that occurred while the church was still meeting in a local
intermediate school.

Sixty-five acres had just become available for purchase and,
true to its focus on fervent prayer, Faithbridge held a series
of seven prayer walks on the property before any decision
was to be made about acquiring the land. As a group of
Faithbridgers roamed the not-yet-purchased parcel of property
while praying, a stranger approached one of the members
and asked to speak to the person in charge of the gathering.

The man introduced himself to Pastor Werlein as a local
business owner. He said he had a church home of his own

and wanted nothing other than the chance to convey a
message God had asked him to impart while jogging by on
the adjacent road. He said, "l don't know who you are, or what
you are doing here, but as | ran by this property, the Lord
told me to find who was in charge here and tell him that this
was the spot where a mighty church would be built. You will
confront some hurdles and challenges, but I'll take care of
those, and ultimately many people will come to worship here”

The church went on to purchase the property, breaking ground
on a 55,000 square foot building and quickly doubling its
attendance. And so it was, from that day forward, the story of
“The Jogger”became a permanent part of the Faithbridge story.

Throughout all the different chapters and challenges in the
story of Faithbridge, the main ideas have remained constant.
The mission, strategy, core values and vision of the church
will never change. Faithbridge will always strive to be an
externally focused church working to reach others for Jesus
Christ, comprised of real people with real stories and real lives
lived with authenticity.

Just ask Suzanne Davis and she will tell you about the day the
transforming light of Jesus led her directly to the midst of a
gathering of people uniquely qualified to minister to her at
the darkest point of her life. She will tell you about the day
she experienced Christ for the first time, and she will tell you
about the people who showed her how to live and breathe
the gospel of Jesus Christ. She will also tell you about the day
she and her daughter were baptized together and became
members of Faithbridge. 4

Marianne Reed

Marianne Reed is both the Connections
Coordinator and Copy Editor for

, Faithbridge United Methodist Church
- =% in Houston, Texas. She can be reached

-E at marianne.reed@faithbridge.org.
-
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By Susan Malphurs Wo r

Experiences of life often shape how we view our
world, our families, and God. Many of us have had
moments when life was turned upside down either
through difficulties, revelation from God or just
personal growth. It is true that God reveals himself

in ways that allow each of us to serve Him uniquely.
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God is not
done with
missions or

missionaries

My family of origin was not involved in church, and
for much of my childhood, | had been “curious” about
God and very afraid of death. While in high school,
a couple of friends invited me to a bible study. The
opportunity to learn more about God was very
appealing and when the invitation came to accept
Christ through His simple plan of salvation, | responded;
the first in my family to become a Christ follower.

After high school, | attended Bible College, where | met
my husband. We became heavily involved in church,
my husband’s education, and growing a family. We
planted a church before leaving for seminary and
continued to do ministry, including missions for
several years. But as God does in all of our lives,
chances to learn more about Him in unexpected
ways offered change and growth. | call them
“tipping points” or “life lessons.”

In early 1994, a mission leader asked my husband
to pastor an international church located outside of
Amsterdam for the summer. Amsterdam’s reputation
for drugs and sex is well known. And that was definitely
there as we quickly discovered, but that’s not all
we found. The Dutch have amazing family values in
their culture (embraced by the government) and in
the laws they’ve put in place related to work hours,
holiday time and maternity leave. They are very
friendly and inviting, opening their homes to those
around them, especially newcomers. What | found
were people who acted like Christians in many ways,
but without a hint of religion. The churches are
museumes, as in most of Western Europe.

| didn’t “see” God in ways that my North American
worldview was comfortable with, thinking he would
reveal himself in some inexplicable event. He quickly
and gently reminded me that he lived in me and
evidenced himself through all he had created. How
simple it was, but how complicated | made it. That’s
all I needed to understand. All the trappings of what
Christianity looked like in America were gone, nothing
to fall back on or feel comfortable with. Just me. Just
God. In the church where my husband ministered, there
were people from all over the world searching for God.
They spoke differently, dressed differently and worshipped
differently. It exploded my “American Christianity”

box and challenged my view of how God works. It
took me well over a year to understand all that He



wanted me to learn. | needed radical heart change about
what Christianity looked like in other places and how God was
working in the world. In God's economy, no experience is lost.

Within a few months of returning to the states, an invitation
came to work with a local mission agency. Though always
embracing the idea of missions and supporting missionaries,
| had never thought of working with people who want to
serve God in this way. For fifteen years, mobilizing and recruiting
became my focus. The changes | saw have been profound
in many ways.

The realities are complicated and yet so exciting. God is not done

with missions or missionaries. He's not done building His church.

It just looks different. What | saw years ago looked something
like this: You feel God “calling” you to missions or ministry. You
determine where that should be. You sign up with your church

or mission agency. You commit to a lifetime of service abroad.

You often sacrifice many things in order to go that others would
not sacrifice—money, comfort, family, job, etc. You work hard
at putting together a network of support that you hope will
be there for your entire life of missionary service and on into
retirement. You and | know many people who have given their
lives in this way, and are amazed at what's been accomplished.

The new generation is global in their thinking as well, and they
travel extensively. Some of the words used to describe this
desire to make a difference, such as“a call,” are often interpreted
differently. “Everyone is ‘called, aren’t they?” The Message in
Matthew 28:19-20 says “Go out and train everyone you meet,
far and near, in this way of life, marking them by baptism in the
threefold name: Father, Son, and Holy Spirit. Then instruct them
in the practice of all | have commanded you. I'll be with you
as you do this, day after day after day, right up to the end of
the age!’This is their reality. They don’t look at what they want
to do or who they are as “super spiritual,” although | believe
many of them are. They want to change people’s lives in any
way they can and bring the message of salvation to them along
the way. They have no qualms about roughing it or going
without the comforts of life. They enjoy a challenge. They
have no qualms about roughing it or going without the
comforts of life. They enjoy a challenge. They want a variety
of experiences and don’t necessarily want to commit for a
lifetime, often ministering for a couple of months to a year or two.

The idea s, “I'll try it and see if it's what God wants me to do, there
are lots of options to serve!"This is played out in a very similar
way in the job market. Our parents’ generation worked at
the same company all their lives, got a watch and retired.

| read a statistic recently that showed the average college

—

graduate today will change jobs at least five times before
they're 35 and may never retire.

Networking is a high priority and they use every avenue available
to make that happen. Facebook, Twitter, Skype, YouTube,
Constant Contact, text, and less and less email! Many have
never touched a typewriter. They make their own videos through
resources that are liberally available. Video Vimeo or Hulu,
Facebook, My Space, Google. For examples of how they use
media, take a look at these YouTube videos: Social Media
Revolution; Did You Know 2.0; Focus: Mark and Michelle Fittz.

The first two YouTube videos give us a quick view of how the
world of communication is changing. Building community
happens this way. The value is to live sacrificially and not serve
alone. The concept of “team” and collaboration is strong. There
is a willingness to minimize personal needs. Much of what you're
reading is also evident in churches. Struggling with how people
want to worship and serve has evoked the ire of church people
for years. Music, media, worship, service and other traditions have
changed dramatically, leaving many wondering what will happen
next and why things must change. Now all this information may
scare some people. So we can choose to ignore this very
post-modern generation who want to serve God, or we can
embrace their strong desire to give themselves and make a
difference in others lives on many levels which also includes
spiritual needs. The fact is that meeting people’s physical
needs often leads to opportunities to meet their spiritual
needs. The Gospels are filled with stories like this.

The following list shows the diversity of service-related
opportunities that are very appealing, holistic, and most often
sought after:

- Orphanages

« Public areas - City dumps

« Big Cities — Serve the City (www.servethecity.com)
- Clean Water

« Building homes, churches and bridges (literal bridges)
- Communication (radio, cell towers)

« ESL (English as a second language)

+ Micro-enterprise

- Teaching

- Feeding the hungry

- Evangelism

« Prayer Walks
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In a church and mission setting, questions often come from
skeptics about how to capitalize on these realities to give
opportunity to those they have contact with, in areas they are
clearly passionate about. By the way, none of those fears or
questions is on the lips of young people on campuses or local
churches. They just want to give themselves away. Here are
some things to remember as you talk about serving and going:

1. Don't be afraid of what may look different. (What they
want to do and how they look.)

2. Capitalize on what they use (communication styles).
3. Tell a story that invites them to go.

4. Show pictures, lot’s of pictures remembering their
communication styles.

5. Remember missions can be “contagious.” Use those who
have gone to invite others.

6. Colleges require internships that can easily be done in a
mission setting.

7. Connect them with a mission organization if the church
can’t make it happen.

8. Be open to new experiences.

9. Remember that the “short term” route is often the best
way to the “long term”route.

10. Help them get there (emotionally, spiritually and financially).

Let’s talk about the financial piece. The cost of international
travel is high. That fact does not deter people from going. They
willingly live on less and sleep in hostels or other places to make
it possible. It is amazing how quickly they are able to put funding
together because of their network of family, friends, and
communication opportunities. A young woman | recently
heard about wanted to go to Honduras for three weeks to
work in an orphanage. She needed about $800 and raised
$3,500 in just a couple of months prior to the trip. With the
additional funds, she was able to take a second trip to Spain
for another month with another team. People do give to short-
term missions; it's not a lifetime commitment. You've heard the
triad of “Pray, Give, Go!" Everyone can be involved at some level.
The reality is that even those who may not be Christ followers
are willing to give to make an impact on this needy world.

In a church or non-profit setting, those who go are benefited by
providing them an avenue for supporters to give. The Evangelical
Counsel for Financial Accountability (ECFA) is a great resource,
giving laws and guidelines for churches or non-profits that help
others raise funds for missions (www.efca.org or Donor-Restricted
Gifts Simplified, ECFA). Here you will find information on what
the IRS requires as you gather, receipt, and disperse funds.

For instance, money raised does not belong to the person going
to serve. The control of that belongs to the non-profit that is
collecting or giving the funds. That means there needs to be
clear communication about how funds get to those going and
what they can or cannot do with those funds. For instance, a
person can use the funds they've raised for anything that is
directly related to the ministry they are going to do, but they
must have receipts. Therefore, it is very important to have a
detailed budget, including health insurance, of how much they
need each day or month (lodging, food, personal needs and
travel). If there is money left over after their time away, they
can be reimbursed for specific purchases directly related to the
ministry, but not for shampoo. The rules about donated money
are complicated, and non-compliance can result in a non-profit
losing its status.

The world is changing around us at a pace that we all find
difficult to follow. If we allow fear to keep us from embracing
what God is doing and whom he’s using, we will lose the
opportunity to be part of the bigger picture. There are so
many good resources that help us understand our changing
world as it becomes smaller and smaller. Some say there are

“six degrees of separation.” God is still in control, he will use
his people, it will look different, and it is His economy. So how
do we respond?

Perhaps broadening our view or expectations of “normal Christian
behavior”is a place to start. Do we get upset when Christians
meet in a bar to talk about what they want to accomplish for
God? My first encounter with this came during our summer
in Holland. When the leadership (Elders) met in a local bar or
pub, | had never been in a bar and to be frank, it scared me.
(What if someone sees me!) Are you aware that it’s actually
common practice in much of the world? One of my sons
met friends at a bar monthly to talk about spiritual things.
He lives in the United States, not in Europe.

There are so many really difficult moral issues out there that we
are often repulsed by, but the postmodern world sees it all
and although they don't necessarily embrace or live out what
they see and hear on a personal level, they will watch and listen
to things many of us would never consider. In other words, their
boundaries look very different. Remember, they are global in
their thinking and would not want to be placed in a box and may
not even want to be called “Evangelical” They are postmodern.
The fact is they look at everything differently. So the idea of
looking at scripture in a different way should not be a surprise
either. My experience is that there are things they will not
hold hard lines on, such as drinking or speaking in tongues.
But commitment to God and serving Him is a strong value.

We must allow our thinking to be challenged. Personally, my
four children are constantly challenging me. | have chosen



to listen carefully to what they say and how they live. It is a
wonderful experience and although | may not agree in every
area, | have learned so much from them that has helped me
understand and enjoy the generation they live in. Ignoring

what God is doing and whom He is using only causes further
alienation. Can we accept them anyway? The answer is yes!

Because God is God and he is in control and guess what,

He used us!

Being missional in how we approach our world is very
important. Reggie McNeal says, “The missional church is the
people of God partnering in God's redemptive mission
in the world ... . it requires a de-conversion from “churchianity.’
He's written a book called Missional Renaissance. “Many
churches fill their calendars, and use their financial resources
and organizational energy on people who are not part of
their organization,’ says Reggie. Sounds like what Christ did!
Watching contemporary issues and trends allows a glimpse
into how God is working.

Here are some books and magazines that may be helpful
as you think through this information. Remember, don't
be afraid. God is GOD.

Christianity Today

A Primer on Postmodernism by Stanley J. Grenz
UnChristian by David Kinnaman

Blue Like Jazz by Donald Miller

The Changing Face of World Missions: Engaging
Contemporary Issues and Trends by Mike Pocock

| mentioned some videos earlier. There are many more out I e I I a S t o r
there. Leadership Network (www.leadnet.org) gives a broad

view of how the church world and media is being transformed.

o o
God has gifted and used us, and He is doing exactly that in
those that are emerging to serve Him in this chaotic world. It's I V I
exciting to know that although things are changing at a pace
that none of us are entirely capable of keeping up with, God

knows He’s in control and we just need to pay attention! M t h e m t 0 g o

Susan Malphurs

Susan and her husband Aubrey reside in Dallas, Texas. She has
been involved in church and non-profit ministry for many years.
Her most recent experience was in the area of recruitment with
a mission agency. Susan is currently involved in a Community
Center development program, writing and consulting in the area
of missions. Traveling, reading, cooking and her grandchildren,
always bring unexpected pleasure.
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“Atmosphere, excitement,

expectation — Vendor displays were

impressive.”

“The opportunity to go to
classes that benefited you both
professionally and personally — not
just technical info.”

Student Ministry Admi
Artist, West Uni
Church/Cross

.4

- W. Hall, Maintenance Mariager,
~ Resurrection Lutheran Church

Cindy Young, Financial Secretary,
Cornerstone Church of Cleveland

Monica Murray, Volunteer,
St. Andrew Lutheran Church
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New Workshops
New Tracks
Networking
Fellowship
Door Prizes
Food
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Champion Forest Baptist Church, Houston, TX

A sneak preview of tracks offered:

Operations

Lessons learned From IKE
Ethics: Up Front & Center

Wills & Estate Planning for
Congregations

Dr. Charles Lowery

Navigating the Storms of Ministry
Tax & Legal Roundtable

Crossing the Digital Void: Connecting
Technology & Discipleship

Powerful PowerPoint

GuideStone Financial Resources ShortTerm Mision ris:

Tax & Legal Consequences
Mad Church Disease:

MimS and Smith Insurance Preventing Burnout

Microsoft Word & Excel
Upward Coaching
How the Brain Reacts to Change
Enhancing Office Efficiency
S avet h e d ate [ Setting up Facebook & Twitter

Mobile Computing is Here

Join us!
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Until now, you've likely considered your website as a resource, connecting
information to various audiences. That approach has probably served you well, as
it has many churches across the country. The problem arises when you match this
current website approach with the rapidly changing expectations of your target
audience. Yes, the information remains important, but new audience expectations
are placing a premium on your story and how you tell it. Audiences today see
information as basic details that many organizations have in common. It's your
unique story that is of real interest today and is what differentiates you in the
eyes of the public opinion.

LET’S FIRST LEARN WHY THE MARKET
PLACE IS SO ENAMORED WITH STORIES...

There are a couple things Id like to spotlight that have impacted how audiences
respond to marketing and communications today. First of all, social networking
has allowed everyone a platform to become self-promoters or personal brand-
builders. My Space, Twitter, Facebook and other social networking or viral platforms
are allowing people to share their story with the world. People are naturally drawn
to a personal story rather than impersonal information. Information is good, but
personal stories are always going to connect at a deeper emotional and spiritual
level. Secondly, consider how leading corporations and brands across the country
are using stories when promoting their products or services. Corporations
are intentionally strategizing on how to put a personal face to their brands.
There's no better way to get personal with the audience than through the use
of personal testimonials.

When we talk about communicating a church'’s unique story, the obvious passion
and focus has to be the life-changing love of Christ. Above all messages, your web
ministry must embody this belief and this message. It has to be the absolute main
priority of your web ministry. You'd be surprised at how many church websites
across the country seem to be distracted or off focus, thus missing the most impacting
story there is to tell. If your church website is more concerned about ministry details,
times, dates, etc,, then it's time to rethink the focus of your web ministry.

Our organization has created hundreds of websites over the years and despite all of
the change and technology development, real life stories are still relevant. For the
Details Communications team, we've found the following elements paramount for
bringing your story to life via your organizations’ website.




PRIORITIZE STORIES OF LIFE CHANGE

Beyond the story of Christ’s love, a church's greatest ministry

and evangelical asset is the multitude of stories of how

people’s lives have been changed through the love of Christ.
It's time your church'’s website became more personal and
boldly tell how a life has been changed through prayer,
through a loving community of believers, through missions
or ministry, or however God worked in that person’s life. The
stories are abundant and it's time churches prioritize those
stories for everyone within the online community to hear,

experience, and connect with.

GO TRIBAL

How can you connect life-changing stories with the wide
range of audiences within your church or community?
Churches typically communicate as if there is one audience
with very broad needs. Tribe is a modern day term used to
help illustrate specific, loyal groups and their affinity for the
areas or ministries where they are most connected. These
life-changing stories must speak to the congregation as a
whole but more importantly,
they must speak to the
multitude of tribes and
their tribal needs. Youth
and their parents are a
perfect example of a tribal
community within a church
body. This tribe has a unique
language and set of needs.
So it's important to match
life-change stories from

Matching tribal stories allows
you to communicate in
more intimate ways to the
specific audiences.

youth or parent perspectives.

LET YOUR STORIES DEFINE WHO YOU ARE

Think of all the corporate brands that leverage personal
testimonials or endorsements of their products or services.
We know that 85% of today’s first-time church visits happen
online versus a campus visit. Church websites are the new
front door to the church for more people. With first impressions
formulated so quickly, you have a tremendous opportunity
to focus on stories instead of programs. Are you leveraging
stories of life change or merely pushing events, dates, and
times? Stories add life and realness to those beyond your
church walls. By letting more people read and hear stories
of how God is at work in peoples’lives, the community can
then easily conclude that God is at work in the mission and
vision effort of that church.

LEVERAGE MEDIA TO TELL THE STORY

Multimedia is having a substantial impact on today’s user
experience. Whether it's watching a World Cup qualifying
match on ESPN360, viewing a new YouTube video, catching
up on your favorite sitcom at Hulu, or simply scanning the
main stories of the day, online video experiences are more
commonplace than ever. Consider the explosive growth
of hand-held technologies, specifically the iPhone, and the
demand for video is substantially multiplied. Many churches
are leveraging video as a ministry tool, but under-valuing
media as a tool to tell stories of life change. There is no better
media solution for storytelling than a full video experience,
because it's as close as a real time experience as one could
hope for. It's a common expectation today for people to
want a video or audio option versus a static text version,
which has served as the basic internet experience for years.

STORIES BUILD COMMUNITY

People expect to find and experience community online.
The undeniable growth of Facebook and Twitter has opened
new mission fields for the church. Churches across the

country are scrambling to have a presence in these online



communities. Unfortunately, more often than not, there
is no strategy or real understanding of how to make a

Facebook presence productive for the church or ministry.
Churches have to be intentional with their presence in
these established communities because people are quick to

dismiss disingenuousness intrusion into their digital space.

Consequently, a church’s community-building initiative must
be relevant and a natural addition to established digital
communities. In these digital communities, the preference
will always be personal over impersonal. The opportunity
to share one’s perspective or one’s story is valued, versus
pushing a promotion or event.

MAKE YOUR STORIES VIRAL

Churches now have viral marketing platforms to add to
their communications arsenal. Increasingly, people are
using Facebook more than e-mail. Yet, Twitter’s simple,
fast model of communicating is becoming a preferred
connection method over Facebook. The popularity and
growth will continue, thus opening new methods of
communications for the various tribes of a church. These
viral and real time applications are terrific venues to begin
the story. Leverage the platform to introduce life-changing
stories that are then completed in their entirety at your
website or blog. The viral opportunity that could happen
because of a God at Work story could be significant. While
it may be harder to track than other media outlets, viral
connection via Facebook and Twitter is catching on within
churches across the country.

KEEP IT REAL

With today’s video standards being driven by YouTube, the
priority is for video to communicate real life as it happens.
If you have the staffing and resources to execute beautifully
edited videos, then find ways to leverage those resources to
capture and tell stories. If you are resource-challenged, it's
certainly permissible to focus on raw testimonial footage

that is simply about the story or message. People are
looking for real and authentic, and will dismiss a staged
story without hesitation. Focus on the purity of the message
rather than the complexity of the videography or editing
affects and let the power of life changing stories connect.

As we have seen with the internet, applications, technological
advances, and trends will come and go. It's easy to lose
focus and become engrossed with keeping up with the
latest emerging buzz for your web ministry. As church
communicators, we have to remind ourselves to look above
the programming language and hot new applications
and to focus on the simple, yet profound messages that
demonstrate our God at work in the lives of everyday
people. | challenge you to step back and evaluate the
takeaways from your current website. Is it programming-
focused or is it life-change focused? The stories that you
have yet to share could provide inspiration, challenge, clarity,
motivation, or maybe a simple nudge for one more person
to seek God's grace in Jesus Christ. It's time to rethink your
website... it's time to focus on telling the amazing stories of
how Christ has changed yet another life forever.

Brian Jones

Brian Jones serves as President/CEO of
Details Communications, an organization
with 18 years of experience in helping
churches effectively communicate
through branding, vision clarification,
web, video, inreach and outreach
strategies, and solutions. Brian has served
as contributing writer for various Christian
publications and magazines, and as a
featured keynote speaker for Christian
conferences and denominations across
the country. Contact Brian Jones at
brian@detailscom.com or visit
www.detailscom.com.
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Communications &
Emergency Products, Inc. CAT

Communications & Emergency Products, Inc. (CEPI), is a Texas corporation located at 10404 Cash Road, Building E, Suite 100, in Stafford,
Texas 77477. This 5,000 square foot building is where we started our business and have operated continuously since opening our doors
in November of 1981.

Our business model includes a focus on providing product and services that are associated with communications and the delivery of
emergency services. In the specialty of communications, we offer professional solutions in 2-way radio and systems, cellular coverage
mitigation, professional audio, video/visual systems, paging, public address, multi-media, satellite, Wi-Fi, microwave and infrared.

In the area of emergency service, we are primarily engaged by municipal government to provide, install and maintain emergency lights
and sirens on fire, EMS, and law enforcement vehicles. We also offer a comprehensive AED (Automatic External Defibrillator) product
for churches.

We provide 2-way radios and repair services for microphones (wired and wireless), amplifiers, mixers, processors, and lighting for
Houston-area churches for several years. A reference list will be provided upon request.

What can the FCC-licensed technicians at CEPI do for your church? We will provide the response you need when a system or
equipment problem may be limiting the quality of the worship experience, distracting from His Word, or clouding the message
of His teachings. We have the experience, the staff, the products and the determination to meet and exceed your expectations.

Furniture you need. Quality you trust!

Protect,
SO You
can Serve.

For 20 years churches have trusted Mity-Lite. Customers know
that our tables, chairs and other multi-purpose products are built
better and last longer than other furniture. So, why not experience

e . h ‘
Mity-Lite's legendary quality for yourself? With more than 25 years - Facility Management & Risk Assessment

Call 1-800-327-1692 for a free product sample or to request our experience in Ministry - Financial Policies & Procedures Assessment
catalog. We look forward to serving you soon! management, let us help - Training to Reduce the Risk of Child Sexual Abuse

you with... * Insurance Review
« Personnel Consulting

MITY-LITE Durable Lightweight Furniture Systems

mitylite.com * 1301 West 400 North, Orem, Utah 84057 281.797.8619 ‘ WWW-UPI‘ lghtMmISU‘ 1€S.com
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TES Energy Services, LP of
Dallas (TX) is a company
# # focused on the deregulated
electricity markets in Texas.
TES has accounts nationally
as well, and has been in
the electricity business
for over 50 years. We offer electricity procurement for both
commercial and residential, demand-side cost reduction for
electricity, power factor correction, and waste management
and recycling services. Hundreds of churches take advantage
of our services, from the smallest to one of the largest
churches in the Southwest. A few of the churches we
service are the Covenant Churches, The Foundry United
Methodist Church, and Bear Valley Community Church.

What is unique about TES is our ability to represent our
client’s needs to the electricity providers by putting a
select set of providers into a “bidding war”for the CO+OP
churches'business. With our extensive knowledge of
the electricity market and strong relationships with
the many providers, our customers are assured of
receiving the lowest cost electricity along with the
highest quality of service. All of this is customized with
a buying strategy for each client. Clients choose from
a list of services that are all positioned to lower their
facility costs...and we do the shopping for them. We
are a third generation, family-owned business that
prides itself on integrity and a commitment to our
customers that we stand behind.

We go the extra step by notifying our clients on

the upcoming renewals of their contracts, in order
to keep them in the absolute lowest cost electricity
program year after year. We answer questions about
residential electricity during business hours and even
24 /7 with our toll free number and help desk.
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We are founding members of TEPA (Texas Electricity Professionals Association), which is made up of other

aggregators, brokers, and consultants.

Contact Michael Bernstein, Account Manager, to find out more about the services offered by TES. Our website is
www.tesenergyservices.com. Please call 972-447-0447 to have a brochure, or program pamphlet mailed, faxed,

or emailed.
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Contact your members...
don’t hreak the ha“k! PhoneTree’s Freedom Plan gives you the

power of choice. Choose between low monthly
PhoneTree’s Freedom Plan gives you: payments that disappear OR own your own system
* Flexible payment options with a single payment. Either investment gets you
+ Immediate congregation messaging faster, more efficient communication with your
* Freedo e, anytime members by group phone, email and text
' messaging. PhoneTree makes it affordable for
your church to Engage- all the people.
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Flexible Benefit Group, Inct

Problem - Medical plans are renewing at 20-30% increases

Solution - Medical Expense ReimbursementPlans can help offset the
increase by allowing an employer to buy a higher deductible plan and
premium savings to reimburse the employee for deductible expenses
exceed the base deductible. This concept works because less than 779
populace have deductible expenses above $1K each year.

Problem - Budget prohibits staff raises
Solution - By installing a 125/cafeteria plan, a church can save the staff20-35%

on ALL medical, dental and vision premiums, without changing ANYTHING ELSE.

Problem - HSAs save money but no one seems to understand them Kevin Whitney, Flexible Benefit Group, Inc.
Solution - FBG has the knowledge and ability to educate your employees so 972-991-3539 office | 972-991-5155 fax
that they understand the benefit of utilizing an HSA. www.flexiblebenefitgroup.com
For more information, contact Kevin Whitney at

Flexible Benefit Group. Make sure to mention your
CO-OP membership to receive special pricing.

Problem - Out of pocket costs keep escalating
Solution - 125, MERP and HSA all work to keep the costs under control.




ILLYARD THE Cleaning Resource®
R R e e e e e

Your Source For Green Cleaning Expertise

L MSE4
B Green Seal™ Certified Products £ B A‘h}‘
B Assistance With Implementing =
GreenCleaning Nl _
Processes e i T
HeE L

Innovative Cleaning Systems

B Simplified Touch-free Cleaning Systems

B Chemical Management & Dilution
Control Programs

H Controlled Use Paper Delivery Systems

Equipment Sales and Service

B No Charge Productivity Analysis
B Equipment Demonstrations

M Preventative Maintenance Plans

Floor Care Expertise & Products

l Wood Sports Floor Care

M Resilient and Hard Floor Care
M Carpet Care Programs -

Effective Training Solutions

B Custom Cleaning Process Cards
W On-site Training Assistance

B Complete Training Library

oY e
I =

Hillyard has been providing cleaning solutions, maintenance
supplies, and equipment for over 100 years. Nationally we've
become known as “THE Cleaning Resource®”.

We've earned a reputation of being the best at:

- troubleshooting,
- consulting,
- training and problem solving.

Hillyard Hillyard Cleancare, Inc.
(Houston) (San Antonio) (Mesquite)
800.399.8489 800.728.4120 800.688.9425

www.hillyard.com

know vendor

Hillyard, Inc.

For over 100 years, Hillyard has been providing services and
products in the cleaning and janitorial industry, offering
enhanced services to its customers in the areas of troubleshooting,
consulting, training, and problem solving. N.S. Hillyard started
the company in 1907 and the company is still owned by

the Hillyard family. Fifth generation Hillyard’s guide the
company today.

With the help of his family, N.S. Hillyard took on a new, uncharted
area of maintenance...wood gym floors. Determined to develop
the best products, in 1920, N.S. erected a new plant and office
building in St. Joseph that then housed the largest wood
gymnasium floor west of the Mississippi River. He used it as a test
site to perfect new wood gym seals and finishes. N.S. organized
a company basketball team that, in the Hillyard tradition, was the
best. They became the national A.A.U. champions for two years
straight and earned Hillyard a special exhibit in the Basketball Hall
of Fame in Springfield, Massachusetts.

Hillyard has 33 company-owned locations and 124 independent
distributors across the United States. Over the years, Hillyard
Houston has developed a long history of working with the
church community.

Our approach is geared to helping our customers lower their

total cost of cleaning, while helping them stay within their

budgets. A no-cost, no-obligation Facility Audit can uncover
opportunities to lower costs. We offer a complete line of Green

Seal approved chemicals and paper products for reduced impact
on the environment.

At Hillyard, our philosophy is to understand and exceed customer
expectations, build long-term relationships and to continuously
review and improve our processes, services, and products.

Our goals are to treat our customers with honesty, courtesy,
and respect and provide our customers with value through
competitive, high quality, innovative, environmentally-conscious
products, services, and training. As a company, we comply with
all applicable laws and regulations.

More information can be found at www.hillyard.com or by calling
Customer Service in Houston at 713-460-2774 / 800-399-8489 or
in San Antonio at 210-655-3201 or Austin / Laredo at 800-728-4120.
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Family-owned and operated since 1988, DataVox is proud to be the exclusive telephone Data VQX
v ditavsane |

system and business communication vendor for the Church CO+OP. We offer special,
discounted pricing to all CO+OP members.

Are you renovating or building a new facility to accommodate a growing congregation? As a complete communication solution
provider, DataVox offers your organization the convenience of working with a single technology partner to design, coordinate,
implement, service, and maintain your telephone system, structured cabling and network components. No need to hassle with
multiple quotes or multiple contractors!

DataVox services include:

- Telecommunications systems that can grow with your organization

« Flexible leasing and financing plans

« After-hours installation options available

- One-on-one or group training

« Award-winning, Houston-based Customer Service team that's on-call 24 hours a day, 365 days a year
- Competitive rates on AT&T Local/Long Distance carrier services

-Voice and Data Cabling installed by our knowledgeable, in-house team

« AT&T Networking and carrier services

DataVox is Houston's largest, privately-held telecommmunications company, offering products and solutions from Cisco, Avaya, Toshiba,
and AT&T. DataVox is proud to be a Cisco Gold Partner and Avaya Platinum Partner, elite designations awarded only to dealers that pass
a rigorous set of criteria.

Our goal is to provide you with a customized, easy-to-use solution that can grow with your ministry. We carry the latest products
from top manufacturers like Cisco, Avaya, and Toshiba, allowing our Communications Consultants to offer you the phone system or
telecommunications product that best suits your organization's needs and budget.

We look forward to working together with your organization. Stop by our booth or attend our “Getting the Most from Communication
Technology” seminar at the upcoming CO+OP conference.

For a free consultation and no-obligation quote, contact Neil Ferguson, Vice President of DataVox, at 713-881-7107 or neil@datavox.net.
Visit our CO+OP member webpage at www.datavox.net/church-coop-vendorhtm

February 18, 2010
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BLACKMON

Blackmon Mooring MOORING

ATexas and Oklahoma-based restoration and cleaning company believes immediate response to a loss is imperative to limit the damage and
control the expense dollars for your church that are associated with the loss. Blackmon Mooring/BMS CAT is a Christian-based company that is
responsive to their customers in many ways. A 24/7 call center and management division is operated from their home office in Fort Worth
(TX) dispatching coordinators, equipment, and supplies. To maximize the efficiency of their staff as well as to control expenses, Blackmon
Mooring/BMS CAT has established staging areas throughout the US to allow for rapid deployment of equipment and staffing, and to monitor
and respond to all losses. A Priority Response Program “registers”your facility so that mitigating a loss is more efficient.

Blackmon Mooring is not a franchise like so many other restoration/cleaning companies. They are 100% family owned, and have been
since 1948. They pride themselves on quality service and customer retention. In most cases, if there is ever an issue with their service, they
do whatever it takes to correct the problem quickly and with no additional cost to the church.

Besides water extraction and moisture control, they cover fire and smoke restoration, HVAC decontamination and cleaning, microbial
remediation and odor control, and various other types of recovery and restoration.

All of this means that Blackmon Mooring/BMS CAT is the partner that will assist in bringing your loss to a rapid conclusion, which controls the
expenses and gets you back in operation quickly. Their employees are certified and licensed, and have all gone through rigorous background checks.

They have worked with churches and non-profits, such as Gateway Church, Southcliff Baptist Church, First Baptist Church of Colleyville,
Fort Worth Christian School, St. Maria Goretti Catholic Church and many more.

Brochures, pamphlets and contact information can be found at www.blackmonmooring.com. For emergency service, customers may
contact our 24/7 Emergency Response Center @ 877-730-1948.

Winner of the 2007

FastTech 50 and
Fast 100 Awards!

DataVox

www.datavox.net

cisco. AVAYA TOSHIBA INterra

Telephone Systems

System Integration

Network Security

Computer Telephony Software
IP Telephony

Structured cabling

For more information or to inquire about your future telephone
solution, please visit us online at www.datavox.net or contact
MNeil Ferguson, VP of Marketing at 713-881-7107 ;
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White short sleeve tees with a
2 Color imprint

Know? Qs
¥ Free Set Up

Free Artwork
Free Delivery

The CO+OP has launched its new website! Contact us for great
deals on all of your
- custom apparel needs -long sleeve
www.churchco-op.org ‘ gpeny
. e sweatshirts
On that site you will find: ' —/ & more!

* Exclusive Member Area
* Indexed articles from CO+OP Magazine

» Searchable vendor database with
extended capabilities

» And more!

You asked for it and we delivered! During the
May survey, many of you indicated the need
for a new CO+0OP website that was more useful

and relevant. We invite you to “kick the tires”
Preferred Vendor of

and let us know what you think. -
Y Choice for all your

After all, you are our most important asset. Copy, Print, Scan,
and Fax needs.

Providing Service and Support

Ca“ 888.350.3264 for Houston and surrounding

. areas since 1954.
danbishop@churchco+op.com

Specialized programs
Since 1988, Churches Helping Churches for Church CO+0P Members
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Amarican Business Machines, Inc. 7303 W, 5am Houston Parkway N Houston TX, 77020
0. 713-688-8B873 F. T13-6B8-1162 URL; http)) www. abmiexas.com
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Professional
Janitorial Service

Professional Janitorial Service was founded 23 years ago and is a
commercial contract cleaner servicing office buildings, churches,
schools (public and private), industrial facilities, retail, medical and
other specialized types of facilities. PJS operates in Texas in the
Houston, Austin, San Antonio and El Paso markets.

In addition to janitorial services, PJS has a fully staffed “special
services”division that handles carpet cleaning, tile and stone
maintenance and refinishing, power washing, and all types
of emergency services including flood cleanup and full
building dry-outs.

PJS has a long-time, solid reputation as a Texas-based company. PJS
has been a vendor for the CO+OP for 14 years and their experience
with churches and non-profits is extensive, and includes some

of the largest churches in Houston: First Presbyterian Houston,
Grace Presbyterian, St. John the Divine Episcopal, St Ambrose
Catholic, St. Michaels Catholic, St. Francis Episcopal School,
The Kinkaid School, St Luke's United Methodist, to name a few.

PJS operates 24/7 to handle the very diverse needs of church/
school work. In providing service, PJS carries all required licenses
regarding cleaning and emergency services. They also have a
LEED Accredited Professional on their staff.

PJS utilizes the Managemen OS1 operating system. They are
certified and audited annually in the techniques and processes
of OS1 cleaning. No other Houston company has a system that
has been proven scientifically superior to the standard cleaning
systems that PJS's competitors utilize.

Brent Southwell (CEO), Floyd Mahanay (President), and Jim Shaw
(Vice President), are long-time residents of Houston. As a
company, PJS is very committed to helping charities and other
organizations in need. PJS also has a high commitment to its
employees with its annual “School Backpacks for PJS Kids!"Each
year, PJS gives out 600 supplies-stocked backpacks for the
children of our employees.

Visit their website www.pjs.com for more information.

Professional Janilorial Service of Houston I

FEATURI

OS] system

JANITORIAL SERVICE

The ManageMen® (0S1) System adopted by PJSis a simplified,
bundled cleaning and safety program for large cleaning
organizations. It is a comprehensive training, work loading and
scheduling system that reduces cleaning costs while increasing
efficiency, cleaning levels and morale.

PROFESSIONAL JANITORIAL
SERVICE OF HOUSTON

JIM SHAW
2303 NANCE STREET, HOUSTON, TEXAS 77020

713.850.0287

ALLEN MCKEE
AUSTIN

512.447.0477

SCOTT O’BRIEN
HC SAN ANTONIO

210.824.3367
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PLUMBING COMMERCIAL & RESIDENTIAL

REFRIGERATION

INTEGRITY

Quality VIRCO Furniture
At Affordable Prices.

TOLL FREE: 1-888-600-8639

www.integrityfurniture.com

NEW CONSTRUCTION

HEATING/VENTILATION/AIR CONDITIONING (HVAC) SERVICE

[

A Full Service Contractor

REPAIR & MAINTENANCE
ALL TYPES ROOFING SYSTEMS
(EXAMPLE-METAL, BUILT-UP-ROOFING, ETC.)
RE-ROOFING & RETRO-FITTING
SHEETMETAL DESIGN & FABRICATION

METAL ROOFING REPAIRS & COATING
SURVEY & COST PROJECTION

FOR ALL YOUR ROOFING AND
WATERPROOFING NEEDS!

CALL
MARK D CARLSON
281-374-7657




COMPLETE
SECURITY

INVESTIGATIONS

LS/

CounTY LEVEL CRIMINAL SEAROCHES
INSTANT DATAHASE SEARCHES
VOLUNTEER SCREENING
MOTDOR VEHIOLE REFORTS
SEx DFFENDER REGISTRY SEARCHES
SooaL SEQURITY TRACES
CiviL RECORD SEARCHES
STATEWIDE & FEDERAL EMM.NAEL SEANCHES

MATIOMNAL WANTS AMND WaRRANTS
Sports Flooring

"\/Ectar

ﬂﬂl‘ﬂf

(800) 5448314
TEXASOKLAHOMANEW MEXICO

214-329-9156

Logical Control Services, Commercial Heating and New €onstruction Bid
LLP is a full service Air-Conditioning Repair and Spec Work
air-conditioning, Service

Controls Service and

controls, and fire Preventive Maintenance New Installation
alarm company. LCS Contracts

is committed to
providing the highest

level of integrity, Serving churches throughout
craftsmanship, and the Metroplex

quality possible to you, 24-Hour Service Serving Dallas-Ft. Worth Metroplex
our Customer.

Fire Alarm
Building Automation

Office: 972-820-0100 Fax:972-820-0101 Carrollton, Texas 75006
www.lcstexas.com TACLA#023969E
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The Importance of Clear and
Accurate Financial Statements

by Teresa Loker

In order for a church to make sound business
decisions, it must be able to produce accurate
internal financial statements.

It is impossible to effectively manage the business affairs of a church without being able to rely on
the information contained in its financial statements. Finance committees, church boards and business
administrators should regularly review balance sheets and income and expense statements to evaluate the

financial health of the church.

A balance sheet reflects the assets and liabilities of the church as of a specific date and should be examined to
ensure the church has adequate cash reserves to meet current liabilities. If accounts payable exceeds cash on
hand, this could signal the church is operating at a deficit and does not have adequate cash to pay current bills.

Similarly, an income and expense statement summarizes the results of operations over a period of time,
and should reflect all fund activities of the church. If expenses exceed revenues, this means the church is
operating at a deficit and it will either have to reduce expenses or utilize cash reserves to cover the deficit.

It is a mistake for a church to rely solely on an outside vendor to produce all of their financial statements.

Timely, informed business decisions cannot be made internally if the individuals making those decisions have
to rely on a third party for financial information. Similarly, budgets cannot be prepared and performance
standards cannot be implemented or measured if accurate financial statements are not produced and

reviewed by church management on a timely and regular basis.



In part, the key to a church's financial health is predicated
on its ability to manage itself based on the accuracy of
its financial records. Church leadership must ensure
transparency with its donor base and be accountable for
its financial decisions. Poor record keeping can result in
poor decision making and that can ultimately impact the
church’s good name in the community.

For example, a church may decide to establish a new
ministry, only to subsequently find out that it's been
operating at a deficit in its general fund and it can no
longer support the new ministry. The initial decision
to expand should not have been made without first
reviewing the current financial statements which would

have reflected the current deficit position.

Churches seeking a loan will be asked by lenders to
provide internally prepared financial statements. Lenders
will ask questions regarding revenue and expense line
items, as well as asset and liability balances, as they
underwrite the church’s loan request. The accuracy of
the statements and the ability to answer questions by
the designated church representative are critical to the
lender’s decision-making process.

If the financial statements are found to be inaccurate
or have errors, or the business administrator does not
understand the financial statements and cannot answer

. questions,
...the key to a church’s financial
the loan

health is predicated on its ability  request may

to manage itself based on the be declined.
accuracy of its financial records The financial
statements

are representative of the church’s financial health and are
the basis for determining whether or not the church
qualifies for a loan. Thus, the lack of internal financial
statements or inaccurate information reflected on the
statements will preclude the church from being able
to obtain a loan and ultimately quell any expansion
plans. The lender, as part of the underwriting process,
must establish that the church has adequate financial
reports to manage day-to-day operations. An accurate

assessment of a church’s debt capacity cannot be
made without a balance sheet, and an income and

expense statement.

Churches should hire individuals that have a business
background to manage the business affairs of the church.
A church business administrator should have management
experience, as well as accounting and bookkeeping
knowledge. In the long run, the church will save time and
money if they have adequately trained staff to oversee the
daily finances of the church.

Outsourcing preparation of all financial statements and
lack of accurate reporting are not conducive to managing
an organization effectively. While a church'’s primary
objective is to provide ministry, it must also expend
resources to ensure it has adequate financial controls in
place to administer the funds which have been entrusted
by the donors. A church board has both a fiduciary and
moral responsibility to create an environment wherein the
most reliable financial information is generated so that

informed decisions can be made.

On an annual basis, the church should retain an
independent Certified Public Accountant to conduct
either an audit or review, and make recommendations
to church management regarding proposed changes to
internal controls. Preparation of a CPA annual audit or
reviewed financial statement also serves to validate the
internal statements and accounting methodologies of
the church. If discrepancies are found between the two,
the church board should immediately take action and

ensure that the appropriate measures are taken.

Teresa Loker

Teresa Loker is Senior Vice President/Credit
Manager for the Church Banking Division at
Bank of the West. She has worked in the church
lending arena for the last 15 years.
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we'vegotyoucovered

by Gary Benson

Protecting The Story

In case you hadn't heard, the economy is in
crisis. Churches and even private schools
are certainly not immune to the ill effects.
Many are looking for ways to trim their
budgets while attempting to maintain the

various ministries they have committed to.

Since insurance likely ranks as one of the
largest expenditures, churches and schools
are looking for ways to trim their budgets
in that area. However, before you look

for ways to cut back, you must not lose

focus of the importance of protecting your
ministry. Listed below are a few key points

to keep in mind.

1. Reducing Insurance Costs - The Right Way

The principal reason for insurance is to provide protection for
those things you cannot afford to replace. So eliminating or

decreasing insurance limits for catastrophic coverages such as
sexual abuse or an Umbrella policy should be avoided.

One thing you might consider as a way to reduce your insurance
costs is by increasing your deductibles. Examine the funds
available to pay for losses, then ask your agent for the cost

savings for higher deductibles and see if it makes sense to

assume more of the risk for a lower premium.

2. Building Valuations - It Doesn’t Pay To Be Underinsured

Insurance agents and companies offer a software program to
assist in determining current replacement cost. Construction
type, square footage and zip code are the main components for
determining the replacement cost. There are also companies
that offer professional personalized insurance appraisals. The
cost for these services is not as high as you might think and they
can be invaluable, especially on larger facilities.

During the last few years, the price of construction materials
such as steel and concrete have increased dramatically, so don't
hesitate to ask your agent for an updated evaluation of your
property values to be sure your values are current.

3. Replace 15-Passenger Vans With Safer Transportation

In 2001, 2002 and 2004, the National Highway Traffic Safety



Administration (NHTSA) issued a warning that 15-passenger
vans have an increased risk of rollover accidents and do not
adequately protect passengers from side-impact collisions.
We haven't heard much about this lately and while manufacturers
have added some safety features on newer 15-passenger vans,
the NHTSA warning remains in effect and as of 2005, federal
law prohibits the use of 15-passenger vans for school-related
transport, and high school age and younger students.

Despite their convenience, religious organizations should be
encouraged to replace these vehicles with safer transportation.

4. Layoffs - Be Very Careful

Unemployment is at its highest rate in decades. When the
money is tight, churches and schools may be forced to make
the decision to reduce staff. Before you decide to lay off anyone,
learn the right and wrong ways to handle these delicate
situations.

Federal laws, as well as many state laws, actually permit religious
organizations to discriminate in employment decisions in some
cases. Familiarize yourself with those laws and the limitations in
this provision. Follow your employee handbook as it relates to
benefits, termination, and grievance procedures.

And while not meant to serve as a replacement for acting wisely
in employment situations, you should consider protecting your
ministry with Employment Practices Liability Insurance. This is
an insurance that covers an organization against claims alleging
damages because of wrongful employment practices, wrongful
terminations, and unlawful discrimination.

5. Develop a Church Policy and Procedure Manual

Each church and non-profit organization should have a
thoroughly prepared Church Policy and Procedure Manual
which clarifies acceptable youth activities, requirements for
volunteers working with children and youth, internal controls of
accounting procedures, and internal measures on background
checks and other related requirements for volunteers and staff
members. In other words, religious organizations should have
a plan for conducting business.

The combination of people and property provides limitless
potential for expanding the Kingdom. However, church leaders
must also take precautionary measures to protect themselves
and all they steward. That's when it becomes less about
insurance and more about telling the story.

Gary Benson

Gary Benson is a 25-year insurance professional. He owns and operates
the Insurance One Agency in The Woodlands, Texas. You can reach
Gary at garyb@insuranceoneagency.com. See Page 46.

llove to tell the story
of unseen things above,
of Jesus and hjs glory,
| of Jesus and pjs love.

llove to tell the story,
because | knoyy its true;
it satisfies m Y /ong/'ngsl
as nothing else can do.

Ilove to tell the story,
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of Jesus and hjs love.

www;lnshranceonewoodlands.com
WIS

HOUSTON DFW METROPLEX
GARY BENSON RICK McCRARY
281.350.6277 972.223.1700
TOLL FREE TOLL FREE

800.896.8218 800.364.1277
GARYB@INSURANCEONEAGENCY.COM  RICK@INSURANCEONEAGENCY.COM

As a leading Insurer of churches, Insurance One can provide your organization
with the industry’s finest lineup of coverages and services.




ADMINISTRATION

Educational Products, Inc.
www.educationalproducts.com
Michelle Jecker 877.928.3771 HC Austin
mjecker@educationalproducts.com
Jeff Oberkrom 800.635.5345 DFW
joberkrom@educationalproducts.com
Marta Savin 800.635.5345 HOU
msavin@educationalproducts.com

Office Depot Business Solutions Division
Office Furniture, Space Planning &
Educational Furniture
www.bsd.officedepot.com
Gigi Hill-Margoni 713.996.3148
gigi.hill@officedepot.com

Complete Security Investigations, LLC
www.csidfw.com
Kevin Conrad 866.892.2078
kevin@csidfw.com

Euliss Consulting Group, Inc.
www.euliss.com
Michael Euliss 336.793.2470
michael@euliss.com

Upright Ministries
www.uprightministries.com
Patti Malott 281.797.8619
patti@uprightministries.com

Flexible Benefit Group
www.flexiblebenefitgroup.com
Kevin Whitney 800-249-9970
kwhitney@flexiblebenefitgroup.com

Express Stamp/Schwaab
Customer Service
Sherry Witt 877-782-6771 x441
switt@schwaab.com

Office Depot Business Solutions Division
www.bsd.officedepot.com
Promotional Products and Copy/Print
Kerri McDonnell 832-477-3547 HOU
kerri.mcdonnell@officedepot.com
Gigi Hill-Margoni 713.996.3148
gigi.hill@officedepot.com

Office Depot Business Solutions Division
www.bsd.officedepot.com
Kerri McDonnell 713.996.3623 HOU
kerrimcdonnell@officedepot.com
Gigi Hill-Margoni 713.996.3148
gigi.hill@officedepot.com
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Varidoc
www.varidoc.net
Scott Muckensturm 214.528.9925 x118
scott@varidoc.net

Educational Products, Inc.
www.educationalproducts.com
Michelle Jecker 877.9283771 HC Austin
mjecker@educationalproducts.com
Jeff Oberkrom 800.635.5345 DFW
joberkrom@educationalproducts.com
Marta Savin 800.635.5345 HOU
msavin@educationalproducts.com

Office Depot Business Solutions Division
www.bsd.officedepot.com
Gigi Hill-Margoni 713.996.3148
gigi.hill@officedepot.com

FACILITIES

Accurate Air Systems/
Comfort Systems USA
www.accurateairsystems.com
James Newsome 832.256.4617 HOU
jamesn@accurateairsystems.com

Logical Control Services, LLP
www.lcstexas.com
Ron Pogue 972.820.0100 DFW
rpogue@lcstexas.com

Communications & Emergency Products, Inc.

WWW.Ccepisystems.com
Ron Smith 281.499.7681HOU
ron.smith@cepisystems.com

Church Interiors Inc. of Texas
www.churchinteriorsoftexas.com
Mack Phipps 254-652-2084
mphipps@churchinteriorsoftexas.com
Ed Butler 972.872.5495
ebutler@churchinteriors.com

Professional Janitorial Service
WWW.pjs.com
Jim Shaw 713.850.0287 HOU
jshaw@pjs.com
Allen McKee 512-447-0477 AUS
amckee@pjs.com
Scott O’Brien 210.824.3367 HC San Antonio
sobrien@pjs.com

Church Interiors Inc. of Texas
www.churchinteriorsoftexas.com
Mack Phipps 254.652.2084
mphipps@churchinteriors.com

Vector Concepts, Inc.
www.vectorconcepts.com
Bill Austin 800.544.8314 cell 214.504.4714
baustin@vectorconcepts.com
Jody Skaggs 800.544.8314
jskaggs@vectorconcepts.com

Blackmon Mooring
www.blackmonmooring.com
Marilyn Batter 832.247.7201 HOU
mbatter@bmsmanagement.com
Tom Lackey 817.385.3403 DFW
tlackey@bmsmanagement.com
Steve Willis 210.669.7398 SAT
swillis@bmsmanagement.com
Ernie Worth 512.563.0025 AUS
eworth@bmsmanagement.com

TES Energy Services, LP
www.tesenergyservices.com
Pat Teague 972-447-0447
pricing@tesenergyservices.com
Michael Bernstein 972-447-0447 x105
mbernstein@tesenergyservices.com

CleanCare, Inc.
www.hillyard.com
Billy Sallee 800.688.9425 DFW
bsallee@cleancaretx.com

Hillyard, Inc. 800.399.8489
www.hillyard.com
Ken Kippes 281.460-2774 HOU
kkippes@hillyard.com

Office Depot Business Solutions Division
www.bsd.officedepot.com
Gigi Hill-Margoni 713.996.3148
gigi.hill@officedepot.com

Hillyard, Inc. 800.399.8489
www.hillyard.com

Ken Kippes 281.460-2774 HOU
kkippes@hillyard.com

Kim Woods 832.646.0383 HOU
kwoods@hillyard.com

John Swart 281.389.3806 HOU
jswart@hillyard.com

Dan Fox 713.299.2382 HOU
dfox@hillyard.com

Mark Curtis 800.728.4120 HC San Antonio
mcurtis@hillyard.com

Gary Fisher 210.275.3474 HC San Antonio
gfisher@hillyard.com

Brian Taylor 210.722.5132 HC San Antonio
btaylor@hillyard.com

Roland Castillo 210.685.2601 HC San Antonio
rcastillo@hillyard.com

Paul Deutsch 512.529.1583 HC Austin
pdeutsch@hillyard.com

Rosie Reyes 956.206.4355 Laredo
rreyes@hillyad.com

CleanCare, Inc.
www.hillyard.com
Billy Sallee 800.688.9425 DFW
bsallee@cleancaretx.com

Office Depot Business Solutions Division
www.bsd.officedepot.com
Gigi Hill-Margoni 713.996.3148
gigi.hill@officedepot.com



Furniture & Space Planning
Educational Furniture, Pews,
Tables, Chairs, Cushions,
Shelves, Etc.
Integrity Furniture & Equipment
www.integrityfurniture.com

Drew Coleman 888.600.8639

drew@integrityfurniture.com

Church Interiors, Inc. of Texas
www.churchinteriorsoftexas.com
Mack Phipps 254.652.2084
mphipps@churchinteriors.com
Ed Butler 972.872.5495
ebutler@churchinteriors.com

Office Depot Business Solutions Division
www.bsd.officedepot.com
Gigi Hill-Margoni 713.996.3148
gigi.hill@officedepot.com

Mity-Lite Tables & Chairs
www.mitylite.com
Brandon Ross 800.362.6554
brandonr@mitylite.com

Interior Renovations - Painting,
Carpentry & Millwork
Church Interiors Inc. of Texas
www.churchinteriorsoftexas.com
Mack Phipps 254-652-2084
mphipps@churchinteriorsoftexas.com
Ed Butler 972.872.5495
ebutler@churchinteriors.com

Locks & Security Systems
DeBow Lock & Safe Co.
Jeff DeBow 281.398.6703
debowlockandsafe@sbcglobal.net

Office Copier/Duplicator
Equipment
American Business Machines
www.abmtexas.com
Tony Chiovitti
tchiovitti@abmtexas.com

RISO, Inc.
http://us.riso.com
Michael Samson 972.481.8750 x11 DFW
msamson@riso.com
Kurt Gilbert 713.782.5080 x101 HOU
kgilbert@riso.com

Office Equipment & Supplies
Office Depot Business Solutions Division
Office Supplies, Furniture, Promo
Products & Copy/Print
www.bsd.officedepot.com
Gigi Hill-Margoni 713.996.3148
gigi.hill@officedepot.com

Plumbing & Refrigeration

Accurate Air Systems
www.accurateairsystems.com
James Newsome 832.256.4617 HOU
jamesn@accurateairsystems.com

Roofing & Roof repair
Carlson Roofing Company, Inc.

Mark Carlson 281.374.7657
carlsonroofing@peoplepc.com

Ark Construction
www.arkconstruction.net
Keith Flaherty 972.261.1100 DFW
kflaherty@arkconstruction.net

Signs
National Signs, Ltd.
www.nationalchurchsigns.com
Al Ross 713.863.0600 x218
al.ross@nationalsigns.com

Teleconferencing
Civicom
WWW.Civi.com
Rebecca West 203.618.1811
rwest@civi.com

Telephone Equipment, Cable
Installation & Services
DataVox
www.datavox.net
Neil Ferguson 713.881.7107
neil@datavox.net

Voice and E-Mail Messaging
PhoneTree
www.phonetree.com
Mike Doss 800-951-8733 x1014
mdoss@phonetree.com

Waste Management
TES Energy Services, LP
www.tesenergyservices.com
Pat Teague 972-447-0447
pricing@tesenergyservices.com
Michael Bernstein 972-447-0447 x105
mbernstein@tesenergyservices.com

CO+OP Vendor Ads Alphabetical Listing

Accurate Air Systems/
Comfort Systems USA

American Business Machines

Blackmon Mooring

Carlson Roofing Co., Inc.

Church Interiors, Inc.
CleanCare, Inc.
included in Hillyard ad
Communications and
Emergency Products
Complete Security
Investigations, LLC

Creative Coffee, Inc.

DataVox Business Communications
DeBow Lock & Safe

Educational Products, Inc.

Euliss Consulting Group
Flexible Benefit Group

Hillyard, Inc.

Insurance One Agency

Integrity Furniture & Equipment
IT Fidelity

Logical Control Services, LLP
Mity-Lite Tables & Chairs

FINANCES

Comerica Bank
WWW.COmerica.com
Dale Rahlfs 281.423.3161
derahlfs@comerica.com
Jim Terrell 214.589.1310 DFW
jcterrell@comerica.com
David Marks 512.427.7116 HC
dhmarks@comerica.com

Upright Ministries
www.uprightministries.com
Patti Malott 281.797.8619
patti@uprightministries.com

FOOD SERVICE & SUPPLIES
Food, Coffee, Beverages, Sports
Drinks Breakroom, Snacks, Paper
Products
Sysco/PointSource
Www.pointsourceservices.com
Dieter Kadoke 214.336.0935
dkadoke@pointsourceservices.com
info@pointsourceservices.com

Creative Coffee
www.creativecoffee.com
Terry Lampman 281.579.2224 HOU
creativeci@aol.com

Office Depot Business Solutions Division
www.bsd.officedepot.com
Gigi Hill-Margoni 713.996.3148
gigi.hill@officedepot.com

INSURANCE
Property, Casualty, Workers Comp.
Insurance One Agency
www.insuranceonewoodlands.com
Gary Benson 800.896.8218 HOU
garyb@insuranceoneagency.com
Rick McCrary 800.364.1277 DFW
rick@insuranceoneagency.com

INFORMATION TECHNOLOGY

Computer Systems
IT Fidelity
www.itfidelity.com
Mike Beckham 8324763188
mike beckhama@itfidelity.com

Nursery Pagers & Automated
External Defibrillators (AED)
Communications & Emergency Products, Inc.
www.cepisystems.com
Ron Smith 281.499.7681 HOU
ron.smith@cepisystems.com

National Signs

Office Depot Business
Solutions Division

PhoneTree

Professional Janitorial Service
of Houston

RISO, Inc.

Sysco/PointSource

TES Energy, Inc.

Upright Ministries

Vector Concepts
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Envelopes, Postcards
Newsletters, Direct
Mail and much more...

Reliable
Productive R
Cost Effective
Printing Solutions

No Contract or Deposit

FREE Coffee Brewers
FREE Delivery (Metro)
Discount Prices
Filtered water—
service & equip.

Color copies/prints:
Less than 3 cents per

Monochrome

copies/prints: \ 4 ,. A
Lass tﬁan 1Pc-::nts per 1 b - — ) 281.579.2224 www.CreativeCoffee.com
page — T . Terry Lampman, Account Representative

Fax: 281.579.0679 Email: creativeci@aol.com

Church Interiors of Texas
" Enhancing Worship by Design ~

Save at least

20%

over Traditional
‘Contracting

Please visit www.churchinteriorsoftexas.com

for more information and photos.



Solutions That Take Care of Business

School & Classroom Solutions

DESIGN, PRINT & SHIP

Xerox-certified print specialists and web-based capabilities
ensure documents are expertly printed and ready for pick up
or delivery to most locations.

EXCLUSIVE BRANDS

Choose from more than 4,000 Exclusive Brand and Office
Depot’ Brand products — all with the quality, reliability and
innovation you can trust.

FURNITURE

We help redesign space for better functionality from
boardrooms to reception areas and offer an array of in-stock
products from leading manufacturers.

TECHNOLOGY

Tech Depot is the one source for all your technology
requirements, offering top brands, competitive prices and
technology services — all with the support you demand.

COFFEE & BREAKROOM

Improve the workplace with a broad assortment of brand
name breakroom products from premium coffee, beverages
and snacks to reliable safety and cleaning products.
PROMOTIONAL PRODUCTS

We offer thousands of promotional products that build and
enhance your brand value, and our product experts help you
select and customize the right business item.

EXTENSIVE PRODUCT ASSORTMENT
Office Depot's extensive product assortment includes many of the
tools necessary to help you engage students and improve the
efficiency of administrators and teachers. Some of our most popular
education supplies include:
Classroom-Specific Products
Teacher Aids
Arts & Crafts Supplies
School Instructional Reference Books & Workbooks

Additionally, Office Depot offers quality furniture pieces that help
add to the comfort and appearance of school offices and classrooms,
and technology products that help simplify difficult tasks and
improve organization. Fundraising and school-branded merchandise
are available for building school spirit and generating revenue for
school projects. Contact your Office Depot Rep for more information.
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5% BACK TO SCHOOL

WS CHOLASTIC

B8R Moor

B R Lt ben T

Every time parents, teachers, students and school administrators
make a qualifying purchase* they can designate a school of their
choice to receive credits equal to 5% of the purchase to use for free
supplies. Please note that BSD Contract Sales account purchases do
not qualify.

Office pEPOT

Business Solutions Division

Office bpEPOT
7aking Care of Burstrers

Office pEPOT

Business Solutions Division

Coffee & Breakroom Solutions

From office to classroom, Office Depot is your one
stop solution for Coffee and Breakroom Products.

e  BREAKROOM FURNITURE e AIRSANITIZERS

e  COFFEE BREWERS e APPLIANCES
e  KEURIG BREWERS & K-CUPS *  CLEANING SUPPLIES
e  COFFEES, COCOAS & TEAS e  FACIALTISSUE
e CONDIMENTS & SWEETNERS ¢  SPECIALTY CLEANERS
e CUPS, PLATES & CUTLERY e WASTE RECEPRACLES
e JUICES & SPORTS DRINKS ¢  TRASH BAGS
e  SNACKS & CANDIES e  DISPENSERS, TOWELS &
e  SOFT DRINKS TISSUES
e WATER/PERRIER e RESTROOM SUPPLIES
¢ QUICK MEALS e COMMERCIAL CLEANING
e  BREAKROOM PAPERS CARTS
e  SAFETY MATS
e FIRST AID

Smart Digital Solutions

Every impression counts.
Count on us to make yours outstanding.

SCHOOL CALENDARS

Help parents, students and teachers stay organized for
events and deadlines.

EVENT PROGRAM

Sell keepsakes of athletic events, show performances and
school ceremonies-

students and parents treasure.

STUDENT PLANNERS

Keep students organized with specific details of activities
and events.

LARGE FORMAT PRINTING

SIGNS of school floorplans help students find classrooms
and identify emergency routes.

POSTERS reinforce important safety messages

BANNERS for special events. r—
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CCOP

Church Supplies & Services, Inc.

PO.Box 821243

Houston, Texas 77282-1243
281.531.5629 - Main
281.531.4137 - Fax
www.churchco-op.org
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you want,
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e " An unprecedented
- 5-Year Warranty on
all our LED message center signs. We
o & Pt 1. know that a sign is only as good as
i - the company that stands behind it.

That's why National Signs offers

a full 5 year warranty on parts and
labor for all our LED message center
signs. Yes, you read it correctly, parts
and labor. Although, honestly, it's not
that big of a deal. Our signs are so
reliable, we doubt you'll ever use it!

NationalSigns

713-863-0600 * Toll Free 800-659-6285 * nationalchurchsigns.com




